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˯ȃşC`'̸ͺȡ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ȆȃȾʐȡĝřɳʲˆϵͰŵ¢/˯ʐȆƏ－̃ϯЀˆïϭ˯ŵt
Kğǥ̦ǵϑ` '#ȆƏ5Ђě̞˯ȃʹϭďƥ̃ˆâƖòÅƉɷɹ̸ ύ
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Abstract 
 
Taxation is an important financial expenditure for enterprises. Driven by the goal 
of maximizing profit, enterprises’ tax avoidance activities are becoming increasingly 
common. In the meanwhile, as a major source of fiscal revenue, taxation is an 
important tool for state governance. In order to preserve tax source, government 
supervisors’ anti-avoidance actions are also proceeding. The tax avoidance and 
anti-avoidance game between enterprises and government supervisors has been 
widely concerned, and in recent years, the warming anti-avoidance actions in 
worldwide further bring it into focus. 
The perspective of study on the influence factors of tax avoidance has shifted 
from operating characteristics of enterprises to internal and external governance 
factors. As one of the emerging external governance factors, media, especially the 
mechanism and effect of media has become a hot topic. With the rapid development 
of information technology, the media has taken advantage of its information 
superiority to play an increasingly crucial role in the field of market pricing, corporate 
governance and so on, forming a beneficial complement to formal system. 
This paper attempts to investigate whether and how media coverage, which is an 
informal system, can affect enterprises’ tax avoidance decisions. Based on the 
traditional theory and agent theory of tax avoidance, this paper constructs the utility 
function model of the manager in the tax avoidance activity for theoretical analysis, 
and conducts empirical test using the sample of A-share listed company from 2007 to 
2014, which shows that: (1) the higher the media coverage, the lower the degree of 
enterprises’ tax avoidance; (2) in the area of lower tax enforcement, the media 
coverage has the stronger effect on the degree of tax avoidance; (3) for the enterprise  
of lower information opacity, the media coverage has the stronger effect on the degree 
of tax avoidance. These results indicate that media coverage restrains tax avoidance 
activities through the way of remedying the deficiencies of tax enforcement system 
and improving the information transparency of enterprises. Furthermore, this paper 
also finds that the effect of media coverage on tax avoidance is more evident on the 
radical side, and the tax avoidance on the radical side also impairs firm value. The 
result shows that the governance outcome of media on radical tax avoidance is a 
厦
门
大
学
博
硕
士
论
文
摘
要
库
	
	
win-win, whether from the standpoint of government supervisors or enterprise. 
This paper not only enriches the existing literatures on media coverage and tax 
avoidance, but also has material implications for government’s tax regulation and 
firms’ tax planning practice. 
 
Key Words: Media Coverage; Tax Avoidance; Tax Enforcement 
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1.1bgtJ> 
˯ȃȡĝř/ʕεˢdЗͰ´ ȹÍǨʢɶƩǌʹŒˆɌ±ď
ˮƌë#ĝɪȃ¸ϱƜÆĠȕĠñƬΠȆȃˆ˧ȒƗt/ĝ
řȬ0ͰˆΠȆȃȾʐ˯ȃȡĝřɳʲˆĩ˞ȂɋȡˠȆɳ˰Œ̜ɿ
ȈʫˢdƆU̸ŔʯĝřϿɳ2ŎˆϵͰÆƐБʡ̸˯ȃ]ɒ΅ǹ
¶˯ȃȡ̒˯O/Φ<ȆƏǹyˆLĐ̸ȂWˆ]ɒ̒˯OϣƃȱȰ
Zȩnˆ]ɒ<å²Ť˯ΩȂ¶ęɢ˯ȃʹϭͧ/ƤƤǆ/˧ȴ̓ˆ
δÃͧ/ 
Џ˕ˢd̜ɿˆðů` 'Ϡʋǆ/>Ȭ0Ͱˆ̒˯0q5ğÃʆȬ②
ÛˆˍɌЭÓ!`'ˆϭ˯ͧ/ȗ，ȣϩʶ͇*ϵ2007 Ƈ/ÐϤǇĝd
ͽ±¾#ĝЇdͽ±¾ˆδÿΠȆϯş`'dͽ±¾ϑͧ>;;”
ˆ±¾ğǹ一`'dͽȆ˽͆0ϝǣȹˆÿțǒ②>dͽȃ，ďƎ˯ȃ，ˆɐ
̂Ÿƕ/`'ˆϭ˯ͧ/ǹy>˳ЂChan et al2010[1]2008ƇǇĝ
ˆ`'ǌƬ˯ŔͧȄП`'̜͚Ϛʸˆ˯ʫО.ρ②ƄƐˆΙȌϑɣ
ĮƜ>`'ˆϭ˯Óȷ̸ύ³ƇЏ˕`'ĝЇÛ̜͚ɣaˆÐϤθĬϭ˯
ЁЦǁðµȢƘðĶȒɹǭɾ̂Ǉĝ 2007-2013 Ƈ`'ǌƬ˯ɽ④ɩ
xˆƆĢ̐/ 35.85%Ȭ②/ 48.93%ǳύƎƥ˯ЧˆßɫƆ 
#ɢÿțĩC˯ʐˆˍˆĝřˆïϭ˯ͧÓ9ϠʋÞʎ2013Ƈ
̜ɿþt#ðů̗̙OECDòBÝĝГĚG20Ł】ɡƗĆÓ˯ĩ{
ͥ#Ãʆξ˭BEPSͧÓͽ»ʱïϭ˯ʁʚ§ɜ βt/ G20 ǆċ
ĝ,ĝОÐΑСͽ»ƈ˫ɃƔůïϭ˯ͧÓȋǭȢˡ2005 Ƈ,ĝ
ïϭ˯ͧÓş˯ȃĮȃˆΟʪQ/ 4.6 POɪŻ̸ 2015 Ƈ¾ Þ͇ 580 P
OɪŻɢĵ˵ɶȒОǇĝC 2014 ƇϚț¶ø>͊ïϭ˯̃ʲÎɶ
																																																						
άȎȾʐĝř˯ÑƹŬ 
ʺʳ£ʯX͛“̜ɿŋř Erik Robert Lindahlǹ¶ 
ȋǭȾʐǇĝ˯ȃɽ④ˆɾ̂¸Ʌ#ɳʲş˽ǲ΀,③Π̜②ŋΫ̛à 
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Ύͧĝř˯ÑƹŬY˺ 32 ûZíCŮɪ`'ǝĊĬĵǛάďǌƬ
ƻȮЁЦˆĊĝř˯ÑƹŬĊ 2014Ƈ˺ 38û˻Ķ+ïϭ˯ˑ
ȍ\ƈǥ̦ǵϑʦÄ̒˯ΙȌŔȓÎɶΎͧĝ˯ð20092ûȍ\
äðˆ;2015 ƇǇĝğϸ BEPS ǆɇˆĩ˞ ìðŽCМŮɪ
`'Ђǳξ΁ΠL`'ǌƬ˯͒ƅЁЦˆĊĝř˯ÑƹŬĊ 2015Ƈ˺ 7
û˻Ċ̸ǑɶȒО2015 Ƈĝ˯ÑϯЀƔů$Сïϭ˯ΙɊ˵ɔ 265
\̝ ɔ 188\ƈ>̃ʲΙɊȯÑmq ˆ ïϭ˯ІǴq̉ 
ʡ̸ǭȴȍɏȴȋǭ̢ͽˍ Êύ 50%ˆ żüTňğ˕ŔЇ˯ΞnC
ɶŒ˯ΞƎ˯ȃ，ţCdͽÃʆˆʯΝ%ƤƤ¢Ȯǥ̦Ƹ̸ϭ˯ɻÓϣƃ
ͫͿ/ȡš͈ϐŸƕˆϵͰę̊Desai2003[2]ȇ"÷ĄͿ,ĝ˯Ñϯ
Ѐˆïϭ˯－̃ğ΄ĶȒОTО.ΖĶǩ《QzНɡƗÆƐŦ"̓ОȮȈ
ĠǚÆϭ˯ɻÓϮ3t/ƞÊ˯ȃ－̃ŔÑˆʠʝğʯȮˆÆƐq̉5ĵ
ȡĄϏňğ¡VˆĵϯȷÆ̓ȮÍÔǵϐïϭ˯δÖ 
̐̕țǝC 2012Ƈ 4ȭ 29ȗ¹˃ˆ͔ɇêƇǆÏϭ˯ȋÝP̳
ȍ§ɜŢĝЇϭ˯ЁЦǵ͇͉΅ˆШôʁť9ʺɢǻƔ>θĝϭ˯ˆ¬ű
ͷǭƼύƇȾͫńqȧˆ̅kɔxϏʄíȟźStarbucksΜɟ
GoogleHЬϞAmazon˻͛“`'¡ÿˆϭ˯Ǎɦȡξ˭Ãʆ͇n
˯ʫĠÜ̉¼ńqǝϪƘβ>˵ɶȷɄˆϵ͵2015 ƇƇÁt/ğɢ̅
A\,˯ʐɽ④Ȭ/*ϵˆĝř5͓ĝɡƗˠͿ>ξ˭Ãʆ˯Diverted 
Profits TaxˬΜɟ˯ ɶɔˆŔȓϟϊ ϖɔxǇ["ВɹǂÅЏ˕
ńSƠƗˆðůńqÍ϶ŹϠʋųβƈʌϟCˢdʷɻˆȒȒООńqğ
żġ̜ɿțXǔʗ˕Ƀ¡ϵͰˆͷ͌ğϯ¸ðψĝřńqʶ͇ͫ͵tʨ˵C
˵ɶüɶďͧȆ5ĵˆ˺ėȒȹÍ Dyck et al.2008[3]ǆ/õСϵ
Ͱˆάʐ#Πŝϱ̲ȷÆ̸ ğξĦ̜ɿĝřńqt/ɡƗÆƐŏĖϊˮ,ˆ
Ȯ，ͩ¡ɳʲtʸ9ϠʋòÅƉɷϵ͵Ϯ3şC,ĝˆïϭ˯－̸̃ͺ
ńqȡĄ/Ǉ[ΎĞŠǗˆĵϯɳʲȷÆ5 
/ǲ˲ ϖЁЦȴȍŢ̃ʲ̷t/ϭ˯ͧ/ˆ®˽0qĩCg̢ϭ˯ʲ
																																																						
ȋǭȾʐĝř˯ÑƹŬȑЃŖgÎŗ 
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΅#ϭ˯Xʲʲ΅Ʉϥ>̃ʲ̷Ȉʸˆʲ΅ɛĦϑͧʉ¸ɅƈZ 2007-2014
Ƈɲʉ A̽ żü/ɏȴɄƓŔΉɛĦϑͧȋǭɗЮ 
ȴȍˆ˜˲ǂ4ğCŢϭ˯ͧ/ˆɳʲę̊˜˲Ǡů͇ńqϐĵϯМɡ
ƗÆƐʲ ΅¸Ʌ#ŔΉɗЮƈϵʉǲ˲ńqɹşC`'ϭ˯ͧ/ˆƣđ
ȷÆ#ȈɇZȱşÐƜǇĝˆïϭ˯－̃ʯʧȮǌͮ，ÿțȴȍğϑɣ
˜˲,ŧΎU`'ˆͷƐ¶ðÁɣǲ˲ńqǌtʸˆϭ˯ͧ/⑨rƣđ`']
ş`'ˆ˯ÑŵtKȮĆˡtʸ 
1.2bgSQ#HX 
ȴȍˆ˜˲ɓɈ0Ͱ¸/+ϯ¸⑨Ğ 1ǌˡýϯ¸¤ŚŎǰ⑨! 
˺˷̥΅S̛ȴȍˆ˜˲́Ȥ#ǂ4˜˲ɓɈíȒɶZíȴȍ÷
̓ˆÀȑ5ı#"ε5ı 
˺B˷ȍʪ̨ϖϣϊɊЄĝ¤ĵȍʪɖʲƈƹ̝ˑФħˆ˜˲̠̈́
í˜˲ǆɇˑ ˜˲0ͰÚǤ)ȒО¤Ś¡ȡńqtʸCżġŒ]ďü
ɳʲˆȷÆíȈɇ¡Bȡ`'ϭ˯ͧ/ˆƣđę̊ď̜ɿ”ɇ 
˺˷ʲ΅¸Ʌí˜˲·ĩCg̢ϭ˯ʲ΅#ϭ˯Xʲʲ΅Ʉϥ̃
ʲ̷ϭ˯ͧ/ˆȈʸ·ȋğɢĩ˞ Ƙńqɹ¸Ʌ¡ϣϊȄó̃ʲ̷
Ȉʸ·ȋƣđ̃ʲ̷ϭ˯ͧ/ˆ³+0ͰιƦƈ̶͢ĠÜ˯ȃƥ̃ƜƐď`'
ƻϟȝƐşńqtʸƜƐˆƣđϑ̸ǹ¶ȴȍˆ˜˲· 
˺ė˷˜˲·ͽ#ŔΉɗЮS̛ȴȍˆŔΉɛĦ#ó϶Œ4ɏȴϝǣ
#ȋǭȾʐƈşŔΉ̝ɇϑͧǸϖƸ̢ͽˑ̉ȋ¸ɅĘƝ¸Ʌí˰Ƹ
ɗЮ 
˺G˷ϑɣ˜˲ğϑɣÜ¸ϭ˯ˮƐ一nˆĩ˞ ¸Ʌńqɹ
ş"ÿˮƐϭ˯ͧ/ˆtʸȈɇŸƕZí"ÿˮƐϭ˯ͧ/ş`']ˆƣđ
Ÿƕ 
˺˷̝΅#Ćˡƹ̝ȴȍˆ˜˲̝΅íşŔÑŵtˆĆˡ 
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ȴȍϳʸʲ΅˜˲#ŔΉ˜˲ˑ̝þŒƸ#Œ϶¸Ʌˑ̝þˆȒɶƔůˑ
˜˲ʲ΅˜˲ȒОȴȍϣϊĘТˑФħˆʯȮȍʪşńqtʸˆȷÆ
ďȈɇϭ˯ͧ/ˆƣđę̊ď̜ɿ”ɇϑ̢ͧ̉ƸɖʲďΊϖğɢĩ˞ 
ĩC)②ϭ˯ʲ΅ˆɓɈɄϥ̃ʲ̷Ȉʸ·ȋũńqɹş̃ʲ̷ϭ˯ͧ/ˆ
ƣđȷʲϑͧΒ̘¸Ʌ#ǵšϑ̸ǹ¶ʲ΅·ŔΉ˜˲ȒОȴȍϸˑ
ȍʪˆ˜˲·ͽƈ̝þ͆λˆ˜˲͵ͷɄƓŔΉɛĦȃГɏȴȋǭϣ
ϊǸϖƸ̢ͽˑ̉ȋ¸ɅĘƝ¸Ʌ¸̗ɗЮ˻Ȓɶ/ʲ΅˜˲ǹy̜
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ЮȋǭȂǥ 
1.3
z\ 
ȴȍˆ0ͰΟʪ÷̓ğCZ!ʝ 
1ȝˠϭ˯ˆˑəƴȴȍĩCşŹȮȍʪͳʝˆƹ̝ƈ̝þ,ĝ˯
ÑФħˆŔЇƽ¯ǹ¶˯ȃʹϭƎȡ¢Ȯ⑨!̅ʦƥˆͧ/Гþ1̓①
Љn`'ˆ˯Ξ2ɶƩȲ?ȝˠ΄÷ǈˤɠıCɶƩ˔˳ʜ͌Ġƀ3
¡þʲƸò˯Ñ－̃ȷɄͭ϶ȹ̐ȼ 
2Ũʲ̷ȈʸˆͷƐ̢̉ƸĠǹ¶ϭ˯ͧ/ˆ¸ɅɓɈȴȍZ̃ʲ̷
/ϭ˯ͧ/ˆ®˽0qĩCg̢ϭ˯ʲ΅#ϭ˯Xʲʲ΅ОĠ¸Ʌ>̃ʲ
̷Ɣůϭ˯ɻÓ÷̓͘ñˆȃ，Zíǘǟˆǆȴ̉ ̢ƸĠɄƓ>̃ʲ̷ˆȈʸ
·ȋ/ϭ˯ͧ/ˆˑ˜˲ǹyɓɈë̶ 
3-ŝńqɹ#`'ϭ˯ͧ/Фħˆ˜˲ȴȍŢńq #˯ȃ 
ϐ)С#ˢdʷɻ̌Ŝˑˆę̊ˑ̻̉ϑͧƷ̶#ǲ˲ȒОŢ`'ϭ˯ɻ
Óƣđę̊ˆ˜˲͵ͷǠů͇ńqϐМɡƗÆƐõȒОU`'˯Ñͧ/ͷ
ƐΉŔ>ńqɳʲˆ˫ɃtʸʯȮȍʪ,¢qǲ΀ńqɹş`'ϭ˯ͧ/
ƣđˆ˜˲QȮʹ一͋˻2016[4]ȍȴȍˑşCΑȍˆÀȑ5ıȮ)ʝ
¡ȡ̶͢ğ"ÿĠÜ˯ȃƥ̃ʮĬď"ÿ`'ƻϟȝƐˆƽƠ!ńqɹ
ş`'ϭ˯ͧ/tʸƜƐˆŸƕ/ńqɹş`'ϭ˯ͧ/ˆtʸιƦǹyЂ
ǳΉǭ¡BȡϑɣÜ¸`'ϭ˯ˮƐˆ一nǲ˲ńqɹş"ÿˮƐϭ˯
ͧ/ˆǚÆȈɇŸƕZíńqǌǚÆˆϐϯ¸ϭ˯ͧ/⑨rƣđ`'] 
ʡ̸òÆCt̷ˆ˜˲ɫƆ˜˲țЂď̇Í˻ę̊ˆŬЊȴȍKňğ
Z!ʝ"ε5ı 
1ЫǧɌƐ϶ȒОȴȍϳʸ）ƐȑЃǼ̋ƘȁǼ̋ˆńqǝϪȋ϶
şńqɹƐϑͧƐ϶÷̓ę̮РțȈŇОɤ4˻ę̊LʷŸŪ̃t̷
ϣϊOŵɗɊ˻ȒƗŪ϶²ŤŸƅǕlTȲ̓ŏǰЋƣđɢĵȴȍϳ
ʸ`'ǌƬ˯ˆˑǧɌƐ϶ϭ˯ˮƐŦȲŢɽξ˯˻¡V̅Ħ˯ȃˆƣđ̒
̶͢ȮƧˑ˜˲ϑɣͩ 
2¡ɜȒɶ·ͽȒОşCńqɹşϭ˯ͧ/ˆtʸιƦȴȍQϣ
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ϊΙ͐ó϶ˆJ8С·ͽǹyЂǳΉǭ̸Ȳ̓ːǳşƣđȷÆϑͧιƦɗЮ
ŔΉȒɶȮƧȄϑ 
3Ȭ”˜˲¤ŚȒОȴȍQğϑɣ˜˲,Áɣǲ΀>ńqɹǌǚ
Æˆϭ˯ͧ/⑨rƣđ`']Cńqɹϭ˯ͧ/ď`']ˆ˜˲Ȯ
Ƨȩʉˆǲ΀Zíȩ˰ˆŔΉȂǥ 
 
厦
门
大
学
博
硕
士
论
文
摘
要
库
Degree papers are in the “Xiamen University Electronic Theses and Dissertations Database”. Full
texts are available in the following ways: 
1. If your library is a CALIS member libraries, please log on http://etd.calis.edu.cn/ and submit
requests online, or consult the interlibrary loan department in your library. 
2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn for delivery details.
厦
门
大
学
博
硕
士
论
文
摘
要
库
